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What We Do

ÅPolicy development

ÅLegal research, analysis, and 

interpretation 

ÅLitigation support

ÅEducation and training



Legal Analysis & Interpretation

www.tclconline.org ïFederal Regulation of Tobacco Collection





FCLAA

1
st

Amendment









www.trinketsandtrash.org

1. 2.

4.

w
w

w
3

.h
a

n
ts

.g
o

v.u
k
/u

n
d

e
ra

g
e
s
a
le

s
/u

n
d
e
ra

g
e
s
a

le
s
-to

b
a

c
c
o
re

ta
ile

rs
.h

tm

5.3.

Smoking
Isnõt
Cool.



The two 

hurdles:

FCLAA and 

the First Amendment



FCLAA
Existing FCLAA:

Prohibits any state or local:

Årequirement or prohibition

Åbased on smoking and health

Åwith respect to the advertising 

or promotion of any cigarettes



FCLAA
The FCLAA provision:

State or local governments may impose:

Åspecific bans or restrictions

Åon the ñtime, place, and manner,ò 

Åñbut not content,ò 

Åof the advertising or promotion of any 

cigarettes



FCLAA            ñTimeò

OR



FCLAA           ñPlaceò



FCLAA          ñMannerò
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