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T'he Tobacco Control LLegal
Consortium

A national legal network
supporting tobacco control policy
change.
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Tobacco Law Centers




What We Do

A Policy development

A Legal research, analysis, and
Interpretation

A Litigation support
A Education and training

Tobacco Control
Legal Consortium



Legal Analysis & Interpretation

Federal Regulation of Tobacco:
Impact on State and Local Authority
July 2009

Regulating Tobacco Marketing:
"Commercial Speech” Guidelines
for State and Local Governments

www.tclconline.org i Federal Regulation of Tobacco Collection

Tobacco Control
Legal Consortium
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CAUSES TOOTH DECAY
QUIT SMOKING TODAY
CALL 311 OR 1-866-NYQUITS

www.nysmokefree.com
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The two
hurdles:

FCLAA and
the First Amendment




FCLAA

Existing FCLAA:

Prohibits any state or local:
A requirement or prohibition
A based on smoking and health

A with respect to the advertising
or promotion of any cigarettes



State or local governments may impose:
Aspecific bans or restrictions

Aon the fAtime, plac
Aibut not content, O

Aof the advertising or promotion of any
cigarettes
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